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www.clickz.com/experts/design/freefee/article.php/3365061,
Past Is No Prologue for Micropayments, By Vin Crosbie, Juné 9, 2004
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Uwarunkowania
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Wyzwania personalizacjl
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. Gry komputerowe
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Zapis muzyki
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http://hmi.ucsd.edu/pdf/HMI_2009 ConsumerReport_Dec9 2009.pdf
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19%

In-store advertising 13%
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utdoor ads [%°

eMarketer, Web Users in France Trust Internet Most NOVEMBER 12, 2009 i
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http://wiadomosci.mediarun.pl/news/33398,Reklama_online_numerem_1_w_WIk._Brytanii,tagi_IAB_PricewaterhouseCoopers,group2
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